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The Downside of Transparency:
Europeanization, Standardization

and Disobedient Markets at the Margins
of Europe

Asta Vonderau

Based on a case study that follows the introduction process of cash registers
in Lithuanian open air markets, this paper investigates the local forms and
effects of European policies of transparency and standardization. Building
on anthropological research on transparency, standardization and policies,
the introduction of cash registers is studied as an implementation of Eu-
ropean governmentality leading to new forms of personhood and social
exclusion. The paper shows how Europeanization is negotiated in the spe-
cific context of open-air markets that traditionally are perceived as being
unruly spaces. It highlights the gap between the apparently transparent and
clear vision of Europeanization through standardization and its daily mes-
siness and disorder.

Dr. Asta Vonderau, Department of Social Anthropology, Stockholm University,
Universitetsvigen 10B, 10691 Stockholm, Sweden,
e-mail: asta.vonderau@socant.su.se

Europeanization through Standardization

Trying to characterize Lithuania’s 20 years of political, economic and social
development after the fall of the Iron Curtain, ‘Europeanization” would undoub-
tedly be a guiding term. Within the Lithuanian public sphere, Europeanization
or the “‘way back to Europe’ still stands for the restoration of a ‘national norma-
lity” inhibited by the Soviet occupation and for the only possible chance to evade
the political, economic and cultural influence of eastern neighboring states. The
political and economic integration into EU structures is given highest priority
by the Lithuanian politics and economy. All political parties, economical groups

LIETUVOS ETNOLOGI]JA: socialinés antropologijos ir etnologijos studijos. 2015, 15(24), 155-176.



156 Asta Vonderau

and public organizations agree on the necessity of such an integration. This con-
sensus certainly results from the collective experience of the Soviet occupation,
but also from the involvement and dependency of these groups and institutions
concerning the distribution and acquirement of European Structural Funds (Von-
derau 2008; Vonderau 2010). As elsewhere in (Eastern-)Europe, the process of
Europeanization in Lithuania is promoted mainly through the implementation
of (Western-)European political and economic standards: from the Lithuanian
entry into the European Techno Zone as a result of the Acquise Communautaire to
new structures of organization, forms of administrative regulation, and auditing
mechanisms that are introduced within various sectors of society, affecting both
individual lives and working environments (Dunn 2005: 177).

As Susan Leigh Star and Geoffrey Bowker observe, standardization pro-
cesses connect social contexts, groups of actors, forms of knowledge, technolo-
gies, and things across geographical and other distances, uniting, for instance,
the various social contexts of the EU Member States into a corporate political
constellation and economic zone. Furthermore, through standardization these
connections are normalized and differences become invisible, whenever know-
ledge about a ‘collective normality” is produced. Star and Bowker identify the
making visible of standardization processes and the investigation of their impact
on everyday life as a research task for social and cultural studies, to which this
article contributes (Bowker, Star 1999). The following case study focuses on Eu-
ropeanization processes that have been prompted by standardization initiatives.
Its argumentation is based on observations and on the analysis of media (self-)
representations and discussions among various actors involved, including state
institutions, private companies, policy makers, representatives of the media, and
marketers. My interest mainly is to study public negotiations of European stan-
dards and their local meanings, and not everyday life practices related to the
implementation of standards. Hence, rather than an exhaustive ethnography,
this article presents a methodological experiment, an attempt to demonstrate the
effects of Europeanization on daily life in anthropological terms.

In Lithuanian political discourse, formalizing informal economies and in-
creasing transparency through standardization is understood to be necessary for
Europeanization, both economically and in the sense of a symbolic rescue from
the shadows of the socialist past, soviet governmentality, and soviet modes of
personhood.! According to the logic of this discourse, it is compliance with Eu-

! The considerations presented in this article are based on an analysis of the political and me-
dia discourse (the largest Lithuanian newspapers and online news portals as Lietuvos Rytas, Veidas,
Verslo zinios, Delfi, Alfa etc.) of the last three to four years. These texts could be analyzed regarding
source criticism, especially since they represent various political positions and are geared towards
different readerships, but this article is less concerned with a historical reconstruction but more
with methodological thoughts about research of political fields (of power).
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ropean standards that allows the symbolic transition from Eastern to Western
Europe. As Elizabeth Dunn observes, ‘EU Standards, and the normative power
they contain, have become key tools of “transition” in Eastern Europe because
they claim to have a kind of disciplinary power that makes economies and pro-
ducers commensurable” (Dunn 2005: 183). Following Dunn, processes of Euro-
peanization in Lithuanian open-air markets can be described as implementations
of a neoliberal governmentality and subjectivity. If Europeanization in Lithua-
nia through the first years appeared to be linear and fluent due to its economic
profitability and support from the social majority, this situation changed with
the financial and economic crisis, which hit the still young and unstable Lithua-
nian economy in 2008. Not only were incisive savings imposed by the EU as
a condition for further financial support, but saving measures and strategies —
for instance overall wage and pension cuts, tax increases, and the reduction of
state institutional structures — were also implemented at national level, aiming
to prevent the country’s economic collapse. These strategies were devised in
the so-called National Agreement (Nacionalinis Susitarimas), a document signed
in autumn 2009 by the Lithuanian government, trade unions, representatives of
the trading and workers’ organizations, and other societal groups. The National
Agreement proclaimed the solidarity of these groups in a ‘uniquely difficult pe-
riod,” binding them to the common goal of restoring economic stability in the
country by means of committing to retrieve three billion Litas (ca. 1 billion Euro)
from the informal economy (Lietuvos Respublikos 2009: 2). Following such calls
for economic austerity and self-control, Europeanization became a difficult and
exhausting process for many Lithuanian citizens.

Soon after the Lithuanian government had announced a ‘difficult period’
(sunkmetis) marked by austerity and transparency programs, it also announced
its decision to enforce the use of cash registers for trading on open-air markets.
According to official explanations, this regulatory measure was meant to per-
mit the transfer of one billion Litas (or one-third of the amount estimated in the
National Agreement) from the shadows of informal market trade.’ Yet this deci-
sion, which mainly affected merchants and one-man companies, led to unex-
pected strong resistance among the marketers, and provoked a public debate
that spread through newspapers, TV shows, demonstrations, petitions and
even hunger strikes. In what follows, I would like to consider the Lithuanian
cash register regulation, with its blending of EU standards, a national discourse
of transparency, and specific local social contexts, as a friction-prone way of

2The Lithuanian Government decided on 27 12 2010 (with effect on 01 02 2011) about the
obligation to use cash registers for food trading on open-air markets. In the following year (with
effect since 01 05 2012) this regulation was also extended for other products on open-air markets.
3Sesélis... 2011.



158 Asta Vonderau

Europeanization. I will demonstrate, first, how the state takes over the role of a
‘normative agent” (Dunn 2005: 180) that tries to enforce a particular understan-
ding of successful Europeanization through the emergence of society from its
shadows. Second, I want to examine the way in which different groups and indivi-
duals discuss normative public policies, also by contradicting or scrutinizing it.
I understand the so-called ‘informal” economy not as a deviant phenomenon cha-
racteristic of transitional societies, but as an integral part of Lithuania’s econo-
mic system that, however, contradicts some influential Western notions of Euro-
peanization and transparency (Morris, Polese 2014). What needs to be considered,
then, is how transparency and visibility are negotiated, (re)produced and imple-
mented, and what other ‘shadows’ — in the sense of regimes of visibility (Hempel et
al. 2010) — emerge as a result of a normative process of Europeanization.

Open-Air Markets as ‘Other Spaces’

In Lithuania, as in other Eastern European countries, open-air markets are
seen as peripheral phenomena, clearly distinguished and spatially separated
from ‘normal’ urban spaces, to some extent beyond state control and resistant
to the established order. Accordingly, individuals trading on these markets are
also considered to be different or as deviating from dominant notions of a “good
citizen’ (Vonderau 2010; Hohnen 2003; Romhild 2010). Remarkably, despite their
rather negative public image, these markets remained significant sites of eco-
nomic activity for many Lithuanians over the years, unaffected by the economic
transformation from state-controlled to free market. The reason why open-air
markets came to the fore of transparency policy, and why the apparently inci-
dental obligation to use cash registers provoked a public debate might lie in the
social function of open-air markets as ‘other spaces’ in the sense defined by Mi-
chel Foucault (Foucault 1992). Foucault describes other spaces or heterotopias as
peculiarly steady precisely because these spaces are capable of adapting, able to
function in the course of social changes. Furthermore, he states that a heteroto-
pia is ‘capable of juxtaposing in a single real place several spaces, several sites
that are in themselves incompatible” (Foucault 1986: 25). The Eastern European
open-air markets that have existed since socialism can in this sense also be cha-
racterized as a peculiar mixture of future and past, of imagined capitalism and
actual socialism, of western-inspired entrepreneurship and eastern bazaar. Other
spaces ‘“function at full capacity when men arrive at a sort of absolute break with
their traditional time” (Foucault 1986: 26) — and respectively, open-air markets
reached their period of prosperity during the collapse of the Soviet Union and
the post-socialist transformation.
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Places of Friction and Compensation

Referring to the biggest European open-air market for used cars located in
the Lithuanian town of Marijampolé, German historian Karl Schlégel has spoken
of a ‘node” between east and west where Europeanization from below is expe-
dited. He describes the market as a place of compensation where the material and
social shortcomings and inequalities of European societies are compensated and
leveled out (Schlogel 2005: 17-18). In his view, the second-hand car dealers ap-
pear as the true experts of Europe — as mobile, flexible, multilingual and cosmo-
politan (Schlogel 2005: 14). The balancing function of open-air markets becomes
especially obvious in the context of post-socialist societies where these markets
serve as testbeds to experiment with forms of trading, national regulation, and
imaginations of a better life (Schlogel 2005; Vonderau 2010; Hohnen 2003; Rom-
hild 2010). However, open-air markets should certainly not be understood as
absolutely free spaces (in terms of being unregulated) given that their territories
and actors have been, and still are, subjects to a constant monitoring by economic
and political actors. In fact, Eastern European open-air markets are shaped by
interlinked structures, actors and practices that do not (or are not allowed to)
belong together according to the hegemonic political and media self-image of the
Lithuanian state. These markets thus have always been places of compensation,
but also places of friction where paradoxes and contradictions of social order
and of the respective political regime were reflected. This historical role can be il-
lustrated using the example of Garitinai, the biggest Lithuanian open-air market
and an epitome of Lithuanian open-air trading.

Gariunai during Socialism

As is well-known, private entrepreneurial activities were not allowed under
Socialism. Only a few markets existed in Lithuania’s capital Vilnius and other
major towns for trading self- produced agricultural goods. With the decline of
the Soviet economy and its growing economic deficits, the informal economy of
these markets underwent fundamental changes. Increasingly, the trading would
involve products such as clothing, household appliances and other everyday
commodities which were difficult to find in regular stores. Some of these goods
came to the markets from the state owned stores and manufactories, others were
produced illegally in private, mostly made from purloined materials or with
state-equipment, still others were smuggled in from neighboring countries. State
ideologists pictured these forms of trading as capitalistic, immoral and socially
inferior. Merchants were punished, expelled from the marketplace, and presented
in the media as philistine, indolent individuals — “speculating” at the expense of
honest citizens. However, these measures did not stop illegal trading; both the



160 Asta Vonderau

Soviet leadership and the traders themselves were aware that markets did curtail
the enormous shortcomings of the Soviet economy, balancing the growing ten-
sion between the socialist ideology of abundance, and the everyday realities of
the deficit state (Hohnen 2003; Vonderau 2010). Although open-air markets thus
contributed to preserve political stability, they were at the same time places where
collective social imaginations of a better life were being acted out through illegal
forms of consumption and trading (Appadurai 1998). Such imaginations, closely
linked to ideas of Western material well-being, materialized in things purchased
at open-air markets — although such things often were not directly related to the
Western world of consumption, but rather symbolized it. Notions of a better life
in the West met with real-life opportunities and the practices of market traders
became a unique mixture of old and new — an experience of modernity at the end
of the Soviet Union, or what Caroline Humphrey ironically and accurately related
to as ‘Karl Mars and Friedrich Snickers” (Humphrey 1995: 50). In the last years of
the Soviet regime these imaginations achieved the power to disrupt the system,
contributing to the end of the socialist empire (Siegrist 1997: 35-36). Paraphra-
sing Foucault, one could say that they made people break with their conventional
time. It was precisely the growing tension between the official political ideology
and the social reality as observable in the open-air markets of late socialism that
led to the legalization of the first private companies in 1986 under the leadership
of Gorbachev. In this way, a new economic and political time was initiated and the
meaning of the open-air markets as other spaces began to change.

...and Post-Socialism

Within the last months of its existence, the government of the Lithuanian
Soviet Socialist Republic decided to displace the traders of a farmers” market
formerly located in central Vilnius to a separate territory at the outskirts of the
city in order to make them less visible, and more difficult to reach. Half a year
later, Lithuania declared its independence. Moscow responded with an econo-
mic blockade. State owned stores had nothing to offer, and consumers nothing
to spend because factories, kolkhozes, and other institutions were not able to
pay salaries. Due to a shortage of money, the collapse of centralized distribution
structures, a lack of financial institutions and limited liability of contracts, the
consumer goods sector was mainly based on personal networks and agreements.
This situation resulted in an economy of natural produce which had, according
to Katherine Verdery, more in common with feudalistic, than with capitalist
structures (Verdery 1996: 206). Furthermore, the legislative framework of Lithua-
nia’s society did not correspond to the realities of every day life. The borders
between different states became permeable as did those between legality and
illegality, and what was previously forbidden (as for instance private economic
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activity) was now suddenly permitted. New economic and social structures only
gradually came into being. Because of its geographical location at the western
border of the former USSR, Lithuania became a transit point for products from
all over the world; the vision of Western prosperity and of a better life seemed to
have come within short reach.

But despite the great range of goods, up until the beginnings of the 1990s
the Lithuanian average income was too low to allow to purchase them. In this
situation, Garitinai opened at the outskirts of the city as Lithuania’s first legal
open-air market. The previously intended act of exclusion thus turned into an act
of recognition, as private trade gained a different status due to the change of the
system. Garitinai covered ten hectares of land, and with its tens of thousands of
traders and customers from all over the former USSR, Poland and Asia, it was up
to the mid 1990s considered to be the largest marketplace in Europe. ‘Garitinai’
became an established term and a symbol for all traders and open-air markets
that emerged during that time in Lithuania. As noted, open-air markets served
as spaces of compensation: They satisfied the demand for cheap consumer goods
and enabled low-income consumers who could not afford the Western products
that constituted, at least partly, their visions of a better life (Vonderau 2010). In
the context of an economic vacuum, Garitinai provided a framework for deve-
loping business ideas, laying the foundations for later companies and individual
capital accumulation.

Yet even though Garitinai can be characterized as the first free market of
Lithuania, it should be noted that in its networks, trading forms and routes, this
market resembled much more an oriental bazaar than a Western regulated mar-
ket and remained predominately oriented towards the East — in the direction of
the former USSR and Asia — rather then westward (Hohnen 2003). Traders were
working under the hardest and most precarious conditions, but where able to
acquire knowledge valuable in the context of the years of isolation which Lithua-
nian society then experienced; for these traders were moving around together
with the global flows of capital and commodities, becoming experts in forming
transnational networks, detecting loopholes and market gaps, or in navigating
the confusing contexts of social transformation. They were no longer socialist
citizens bound to the collective and dependent on it. In their self-conception and
business strategies, traders were also not necessarily comparable to Western Eu-
ropean economic agents, which is why they were almost invisible for the EU audit
mechanisms slowly entering Lithuania. The stereotypical image of the "Garitnai
Boys’ (Garitiny berniukai) circulating to this day dates back to this period, an
image of an aggressive, uneducated yet determined trader who makes his money
in minimum time with unfathomable business and puts his new wealth on show
through material symbols like branded clothing, oversized jewelry or luxury
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limousines. Open-air markets in the early post-socialist years thus combined the
seemingly incompatible: both the aspiring new rich who established their busi-
nesses, and the poorer sections of society pre-occupied with their own survival;
they combined images of Western consumption and entrepreneurial energy with
a move eastwards that stood against Lithuania’s Europeanization policies.

Gariinai Today

With its explosive development Garitinai and other open-air markets were
competing with Western market structures that for a long time mattered only
for a minority of top earners. That way, the open-air market again served as a
place of economic and symbolic compensation at a time of social reform that has
been characterized as ‘making capitalism without capitalists’ (Stoica 2004: 237).
Despite the normalization of formal market structures, an increasing purchasing
power and a higher availability of cheap goods, many Lithuanians still trade
on open-air markets such as Garitinai to support their existence. The sellers are
often very small or one-man companies benefitting from regional tax and price
differences, low-income customers, and grey areas of jurisdiction. Most of them
only achieve very limited turnovers and therefore are included in a category of
retailers eligible to receive compensation through EU programs and the National
Agreement such as tax benefits.* Customers are difficult to quantify, as they arrive
legally or illegally from Belarus, Russia or Asian countries often only staying
for a short time on the market (Lukaityté 2010). The current Lithuanian poli-
cy seems to be aware of the importance of the open-air markets as spaces with
considerable economic and symbolic potential. For instance, prior to elections,
politicians organize shopping tours or even chess games with Garitinai-traders,
with the clear intention to harmonize open-air markets with official policy and
to regulate them economically. This relationship between governmental policies
and the realities of open-air markets reveals a contradiction between the ideo-
logical project to establish a free market, and the narrowing of this market to one
fitted to a Western-oriented, homogeneous society.

In the course of Lithuania’s Europeanization efforts, the modernization of
Garitinai was planned — the transformation of the open-air market into Gariiinai
Businesspark. This project obtained the status of a ‘project of national impor-
tance’ (valstybinés svarbos projektas) endowed with high subsidies (Digryté 2007;
Tvaskiené 2012).° The area of the open-air market was fenced, modern salesrooms

*See for instance the European Portal for Retail Trade (Europos... 2015).

®Garitinai is administrated by three private incorporated companies. The official classification
of the actual private project of market modernization as a project of national importance in 2005 led
to public discussions about the necessity and correctness of the government’s decision. Gariiinai...
2015.
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and sanitary facilities were set up that corresponded to European hygiene stan-
dards. Market traders were bound to use these facilities and to pay for them.® Due
to the building of restaurants, playgrounds and similar facilities, the market be-
gan to resemble a shopping mall or an amusement park. In the public promotion
of Garitinai, attempts to turn the market into an example of “‘genuinely Lithua-
nian’ trading traditions became obvious. On Garitinai’s website, for instance, one
finds pictures of Lithuanian craftsmen selling their handcrafted products in the
context of a national festival: scenes untypical for the daily routine of the mar-
ket. In such representations, the market appears as a well-regulated, European-
Lithuanian space. Its actual ethnic and social diversity as well as transnational
networks are concealed. Conflicts caused by attempts to introduce European
standards are also hidden. This includes, among others, in 2010 the forced re-
location of traders from their old, original selling shacks to newly built modern
salesrooms with high rental fees; those unwilling to move got their electricity cut
off. At that time, the resistance of the traders aroused sufficient public interest so
that their relocation could be stopped. The municipal authorities responsible for
the implementation of this modernization project accused, in turn, the market
operators of incorrect conduct, in an attempt to extricate themselves from the
situation (Murauskaité 2010).” In this very situation, however, the so-called cash
register conflict erupted during which the protesting marketers questioned the
normative model of Europeanization through standardization and questioned
the role of the state as a ‘normative agent.” This conflict will be analyzed below.

Semantics of the Shadow Economy

‘The government is aware of the necessity to reinforce the campaign against
the informal economy in a time of crisis by dedicating its whole attention to
the prosecution of smuggling, tax avoidance and illegal trafficking’: With these
words, the National Agreement emphasized the need to generate transparency
(Lietuvos Respublikos... 2009: 2). Implementing such official decisions into prac-
tice, political measures are represented by policies that bring ideological con-
cepts, administrative procedures, technologies and actors on various levels
(scales) of society in relation to each other. In this way, rationalities of gover-
nance and forms of knowledge are (re-)produced or re-negotiated. Cris Shore
and Susan Wright consider these links produced by policies to be a fundamental

¢Lithuanian Government decision, 14 07 2005.

’Simultaneously with the outward presentation of Garitinai as an European market the mar-
keters were and still are described in the media as non-European and non-Lithuanian, mafia-like,
immoral, non-transparent, messy and dirty. In this discourse the market and the marketers appear
as an antitype of Europeanization which is understood as the return to normality, national values,
order and cleanness.
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organizational principle of today’s societies because they “provide a way of con-
ceptualising and symbolising social relations around which people live their
lives and structure their realities” (Shore, Wright 2011: 2). Although policies are
politically motivated and economically calculated assemblages of discourses,
bureaucratic practices, people or technologies that often follow a similar pattern,
they produce not only rationalities but also disorders (messiness). Indeed, the
local effects of policies can be considerably different according to the socio-cul-
tural context (domains of meaning) they belong to (Shore, Wright 2011: 1). Hence,
EU-wide market economy standards and political models of Europeanization
turn out very differently in any given context even if the concepts and standards
function as ‘boundary objects” (Bowker, Star 1999) meant to create a shared ho-
rizon of norms and values for all the groups involved. Using the example of
the Lithuanian open-air markets, the (dis-)order of Europeanization through
standardization will now be discussed in order to show how the signification of
transparency is negotiated among different policy actors and groups: ‘How does
a policy mean’? (Shore, Wright 2011: 20).

(Dis)Order of Policy

The de facto existence of corruption and the need to achieve transparency in
Lithuania was documented in the National Agreement and associated media re-
ports through testimonies of experts like Transparency International or the World
Bank study Doing Business and was not being questioned by any of the involved
groups (Lietuvos Respublikos... 2009; Zukauskas 2011). The goal of combatting
corruption, achieving transparency and Europeanization through standardiza-
tion seemed consensual during the planning of the crisis-intervention policy. The
Lithuanian government announced its decision of combatting ‘the shadow” joint-
ly with the Ministry of the Interior, the Prime Minister and those of other govern-
ment representatives. For these authorities there was no doubt that the intro-
duction of cash registers on open-air markets would guarantee the transparency
of trading, control the amounts of revenues, ensure a better tax administration,
strengthen the mutual trust between customers and vendors and protect the
consumer rights.® The implied understanding of markets and their traders as
nontransparent in official statements was supported by statistics and results of
police controls.” It was also confirmed by Lithuania’s highest authority, with
the Lithuanian President declaring: ‘I support the reduction of the informal eco-
nomy and I support transparency and that has to be compulsory for all kinds

8 Lithuanian Government decision, 14 07 2005.
Valstybiné... 2011; Nacionalinio... 2010; Kasos aparaty turgaus... 2011.
?See for instance Cepulionyté 2010; Premjeras... 2011.
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of trading, for all citizens: to pay taxes, to adhere to conscientious, responsible
management and not to try and live at the expense of other social goups of our
society.!?

However, this consent dissolved in a variety of voices and opinions when
the time came to identify the particularly ‘shady’ sectors of society and to define
the criteria of their disclosure. During the implementation of these policies on
open-air markets, a growing number of groups joined an increasing controver-
sial discussion. Among them were, for instance, the opposition parties which
were committed to Europeanization but questioned the policies of the governing
majority by interpreting the obligation to use cash registers as a financial and
organizational burden on market retailers, who were pictured as producers of
national cultural heritage in economically difficult times. In this way, the mainly
economic-based position of the government was confronted with cultural argu-
ments and with the question whether the achievement of transparency or the
preservation of national craft and commercial traditions (supported by the EU
as well) should be given priority." The national argument was brought up by the
Association of the Lithuanian Retailers (Lietuvos smulkiujy verslininky ir prekybininky
asociacija) and the market management presenting the traders as heroic bearers
of national traditions. Retail representatives interpreted the government policy
not only as a destruction of national traditions but also as a break with the Na-
tional Agreement whose declared aim had been, among others, to support the
retail trade and to discuss the political decisions in dialogue with all involved
groups of the agreement. In this way, the concrete measures of the government
were criticized by the retailers, and the implied classification of the open-air mar-
kets as other spaces and their traders as disobedient subjects was challenged.

Trade representatives referred in particular to the expertise of the Lithuanian
Institute for the Free Market (Lietuvos laisvosios rinkos institutas) which described
the existence of an informal economy on open-air markets as unproven and de-
picted the cash register regulation as a displacement of retailing in favor of
wholesale. According to this position, the ‘shadow’” was not to be located on
the free markets but within wholesale organizations, especially in alcohol and
cigarette trade.'”” Market traders who had been interviewed in countless me-
dia reports also saw themselves as being pushed out of the free market by
measures of the government, into employment contracts and illegality or even
forced to emigrate, hence excluded from the national community."* However, the

10Plika... 2011.

' Again in this argumentation the actual transnationality of the open-air markets was not
taken into account. See, e.g. Turgis... 2010.

2Lietuvos laisvosios... 2011a; Smulkiyjy... 2011.

3See e.g. Pokalbis... 2011; Dumalakas 2011.
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presentation of the market trade as a genuine Lithuanian tradition did not turn
out to be an effective strategy in the long run. The government also knew how
to play the national card and asserted that the cash registers would hinder the
import of cheap foreign products to Lithuania, such as Polish meat, and that way
promote the production of national goods.

In this weave of opinions and positions, the continually upcoming ‘real
(Western-)Europe’ served as a symbolic space for all the actors involved, pro-
viding empirical clues of a ‘right’ Europeanization. During the cash register-de-
bate, various of the involved groups were repeatedly questioning whether this
was the billing practice on (Western-)European open-air markets and whether
the decision of the Lithuanian government signified actual Europeanization. For
this reason, representatives of various parties referred to their Western expe-
riences, using narrations of what they thought they had seen and experienced
differed considerably. For instance, the representative of the Christian Demo-
cratic Party (Tevynés sqjunga, Krikscionys demokratai), Kestutis Masiulis, alleged in
a discussion on the online news portal Alfa.lt that he had been to Berlin and had
bought raspberries on the street where a cash register was used ‘even in winter’
(Lietuvos laisvosios... 2011b; Cepulionyté 2011). His opponent from the Social
Democratic Party, Vytenis Povilas Andriukaitis, reported in the same forum on
not having seen any cash registers on Western open-air markets, neither in Berlin
nor in Vienna." Pointing to her ‘actual experiences’ in the West the chairwoman
of the Association of the Retailers accused the government in a public statement
of having negligently lied to the Lithuanian people with the claim that cash re-
gisters are used on open-air markets in Western Europe. To provide evidence
of this charge, she presented video material from Brussels brought along by a
retailers delegation. It has to be mentioned in this context that neither in eyewit-
ness accounts nor in other media reports the precise political and economical
backgrounds of similar regulations in other countries have been analyzed or the
purpose of such a comparability of the different social contexts has been ques-
tioned. Europe remained, as stated above, the symbolic horizon of reference to
imagine a culturally rich, moral and shadow-free Europeanization (Vonderau
2008).

The Cash Register Person: Materiality of Policy

When policies organize society by linking different actors, discourses, ideo-
logical concepts, technologies, and bureaucratic-administrative practices, then
this connection is certainly not only discursive but also of a material and physical
nature. Linking EU standards and measures for economic transparency, and na-

4 Ar tinkama... 2012.
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tional plans of Europeanization within the specific contexts of open-air markets,
the cash register policy meant in practice that every retailer had to purchase one,
program it correctly and use it regularly. On each single workspace a cash re-
gister had to be connected on the basis of the registration procedure determined
by the Lithuanian tax authority.” Even if the already described discursive links
between the conceptions of economic shadows, ideas of Europeanization and
symbolic meanings of open-air markets as disobedient spaces were relatively
easily installed by decision-makers, it was much more difficult to establish the
connection on material and physical level.

One problem, for instance, was the hunger strike by some of the representa-
tives of the Retailer Association after an unsuccessful demonstration in front of
the Lithuanian Parliament. This 130-days activity forced the government, which
was not very open to dialogue but at the same time concerned about European
criticism, to seek consent with traders and to take into account a renegotiation
of the cash register policy.'® However, even after the rapprochement between the
two parties, it remained almost impossible to install cash registers in the work
world of market traders. Many of the retailers did not have a permanent place to
work which is why a registration of the cash registers was not feasible. Moreover,
many of them earned so little that it was impossible to prosecute them for not fol-
lowing the regulation. Parallel to the protest campaigns, a debate erupted about
the practical advantages and disadvantages arising from the technologization of
market trading based on cash registers. Many of the retailers interviewed in me-
dia alleged that the cash registers affected trading and complicated it, not only
because one needed to learn how to use and maintain it, and had to pay for it, but
also because the registers were not designed for the harsh working conditions on
open-air markets and could be damaged by cold weather or rain."” The traders
worried that these “flaccidities” of the cash registers could cause suspicion and
damage their public reputation due to supposed incorrect accounting. They pre-
sented themselves as powerless mediators between the cash register on the one
side, and the customers on the other side who would not be interested but run
away when viewing the cash registers and state inspectors. In response to these
concerns, the authorities emphasized the exceptional stability and endurance of
modern cash registers that would be operational up to minus 45 degrees Celsius
and would function several days without electricity. In the worst case, accord-
ing to the tax authority, one could turn to the cashbook as an alternative and
enter the accounting data there.' In line with the official line of reasoning, media

> Valstybiné... 2011.

16 Ukio... 2011.

17Kasos aparaty visiems... 2011; Tavoriené 2009.
8Dél salcio... 2012; Valstybiné...2012.
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reports tried to provide a forum for customers supporting the introduction of
cash registers on open-air markets.

Even if these material oppositions were not able to stop the implementa-
tion of transparency policies on open-air markets, they managed to qualify to
some extent the official classification of the markets as particularly nontranspa-
rent spaces avoiding for example performance measurements and controls. Kno-
wing that the discussed implementation of cash registers would be monitored by
the media and by the public authorities concerning its effectiveness, the traders
made such a monitoring of Europeanization through standardization difficult
by means of their individual physical presence or non-presence at the market
place. With the introduction of the cash register obligation the open-air markets
changed their appearance: Both press and the public authorities were ready, but
most of the marketers did not appear. Many of them had their trade license only
extended to the day of the policy implementation and left the authorities and
media in uncertainty about whether they would return to the market, change
their occupation, or even emigrate.' Stores selling cash registers did not record
a higher demand for their products. And even the traders already possessing
a cash register stashed them away under their goods. The obvious lack of suc-
cess of the regulation gave rise to criticism by the opposition, leading to further
public debates about where the economic ‘shadow” should be searched, and
which sectors of society should be made transparent and European. In answer
to these questions, the government initiated selective police controls and inves-
tigations to justify the meaning of the combat against the shadows on open-air
markets.*

As a result of this never-ending controversy, a new version of the cash regis-
ter policy arose, restricting the scope of the Europeanization through standard-
ization in terms of space and time. Decision makers were persuaded by the al-
leged fragility of the cash registers and made an exception for traders working
outside or in half open shacks. In addition, excluded from the cash register obli-
gation were traders with limited turnovers and those who traded only one day a
week on the market or were selling self-produced goods defined as belonging to
the category of cultural heritage.

This small scale negotiation resulted in almost absurd provisions trying to
regulate each part of the open-air trading. On its website, the Lithuanian tax
authority noted that the cash register was not necessary if one wanted to sell
self-angled fish from the porch of one’s own house in the summer. Though these
exceptions seemed to be marginal, as part of the complex austerity and trans-

¥ Kijuskiené 2011; Lukaityté 2011; Pabaliy... 2012.
2 Ramoskaité 2010; A. Kubilius... 2011; Reidas... 2010.
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parency measures they still offered (although unintended) possibilities for indi-
vidual freedom and interpretation within the framework of the new standards
introduced. For instance, they opened up opportunities to present one’s trading
as contributing to national heritage, or to gain entry to the very narrowly defined
category of low-income earners by transferring parts one’s business to a different
name and person; another method was to simply place the products in front of
the door of the shack. Such strategies for dealing with the new regulation were
rapidly spreading on open-air markets. Despite the fact that the obligation of
using cash registers by now is well established and most of the retailers have
purchased the device and returned to their workplace, it remains uncertain if
and when they switch on the cash registers in order to create the requested mate-
rial linkage between European standards of transparency, a national endeavor of
Europeanization, and the worlds they live and work in. Even if the government
regards the success of the cash register policy as proven by increasing sales on
open-air markets, opponents argue that these figures are merely due to an im-
provement of the macroeconomic situation and unrelated to transparency mea-
sures.”!

To this day, the open-air markets remain ‘other spaces’ that cannot be made
completely transparent by European standards and audit mechanisms, mar-
king the shaded borders of the EU’s normative governmentality that functions
by means of providing transparency and standardization (Dunn 2005). Dunn
describes the barley adjustable spaces of open-air markets and the ability of their
traders to avoid Europeanization through standardization as a ‘backlash of the
normative form of governmentality as a characteristic of the European Union’
(Dunn 2005: 175).

Conclusion: Good Enough for Government Use

This discussion of the cash register debate shows how the hegemonic po-
litical and economic rationality of Europeanization is extended to the hardly
standardized spaces of Eastern European open-air markets through policies of
transparency articulated in infrastructural reforms, administrative procedures,
technological innovations, and media reports. This rationality is legitimized
through the production of a regime of visibility that contemplates and classifies
open-air markets and their traders as especially shady spaces and individuals
(Strathern 2000: 2-3; Krasmann 2010). Concepts such as transparency that appear
ideologically founded and problematic in the Lithuanian context serve as an in-
strument of Europeanization policy and constitute a horizon of reference for all

% Kasos aparatai... 2012; Valstybiné mokes¢iy... 2012; Sytas 2011; Jokubaitis 2012.
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actors and groups involved (including their opponents). In their boundary func-
tion, these concepts not only combine supranational and national policies and
economies but also relate the European centers of power to individual lives and
work worlds (Star, Griesemer 1999). A closer treatment of the implementation
process of the cash register policy also points out that these politically planned
and economically calculated links only achieve limited effects in the everyday.
Seemingly explicit European standards turn out to be defined by different eco-
nomic and political interests, social positions, and cultural values. They may take
on diverse forms and effects in concrete spatial and temporal contexts. An ethno-
graphic analysis of Europeanization through standardization makes visible how
political and economic rationality are constructed. It would be naive, however,
to relativize the hegemonic effect of European governmentality and to idealize
open-air markets as free, unregulated zones. As holds true for Foucault’s ‘other
spaces’, markets are neither located outside society, nor are they unaffected by
other social developments (Foucault 1992). It would be equally problematic to
believe that Europeanization aimed at complete transparency, since this would
lead to a disappearance of the subject to be governed, making governance itself
superfluous (Alkemeyer, Villa 2010). When it comes to the daily implementation
of political and economic rationalities, this is not a matter of complete transpa-
rency but more of a loose linkage between ideal standards of transparency, and
the practices of their implementation, reproduction and representation. Precisely
the looseness of this linkage is central to Europeanization through standardiza-
tion and its attempt to make spaces and subject just about governable: ‘The idiom
“good enough for government use” embodies the common-sense accommoda-
tions of the slip between the ideal standard and the contingencies of practice’
(Bowker, Star 1999: 15). Open-air markets as ‘other spaces’ represent sites of eth-
nographic research where the limits of the dominant political and economic ra-
tionality are revealed, and where the slip between ideology and everyday prac-
tice of Europeanization becomes tangible.

References

A. Kubilius kratas Garitiny turguje vadina nuoseklia kova su Seséliu. 2011,
Valstietis.It 12 10. <http://www.valstietis.lt/Pradzia/Naujienos/Lietuvoje/A.Ku-
bilius-kratas-Gariunu-turguje-vadina-nuoseklia-kova-pries-seseli> [accessed on
20 01 2015].

Alkemeyer Thomas, Villa Paula-Irene. 2010. Somatischer Eigensinn? Kri-
tische Anmerkungen zu Diskurs- und Gouvernementalitdtsforschung aus sub-
jektivationstheoretischer und praxeologischer Perspektive, Angermiiller J., van
Dyk S. (eds.). Diskursanalyse meets Gouvernementalititsforschung. Perspektiven auf



THE DOWNSIDE OF TRANSPARENCY 171

das Verhiltnis von Subjekt, Sprache, Macht und Wissen: 315-336. Frankfurt/Main,
New York: Campus.

Appadurai Arjun. 1998. Globale ethnische Rdume. Bemerkungen und Fra-
gen zur Entwicklung einer transnationalen Anthropologie, Beck U. (ed.). Perspek-
tiven der Weltgesellschaft: 11-40. Frankfurt/Main: Suhrkamp.

Ar tinkama kasos aparaty jvedimo tvarka? 2012, Alfa 10 05. <http://www.alfa.
1t/straipsnis/14505181/Ar.tinkama.kasos.aparatu.ivedimo.tvarka.=2012-05-10_
15-59/> [accessed on 20 01 2015].

Bowker Geoffrey C., Star Susan Leigh. 1999. Sorting Things out: Classification
and its Consequences. Cambridge: MIT Press.

Cepulionyté Emilija. 2010. Bauginanti turgaus niidiena, Delfi 29 08. <http://
verslas.delfi.lt/verslas/bauginanti-turgaus-nudiena.d?id=35950521> [accessed on
20 01 2015].

Cepulionyté Emilija. 2011. Susidorojimas su $eséliu ar prekeiviais? Delfi 22 01.
<http://verslas.delfi.lt/verslas/susidorojimas-su-seseliu-ar-prekeiviais.d?id=
41147517> [accessed on 20 01 2015].

Dél Salcio neveikia kasos aparatas? ISduok kvita. 2012, Vakary ekspresas 02 02.
<http://www.ve.lt/naujienos/ekonomika/ekonomikos-naujienos/del-salcio-nev-
eikia-kasos-aparatas-isduok-kvita/> [accessed on 20 01 2015].

Digryté Eglé. 2007. Garitnus valstybinés svarbos objektu paskelbe ministrai
iSteisinti, Delfi 22 02. <http://www.delfi.lt/archive/article.php?id=12237773> [ac-
cessed on 20 01 2015].

Dumalakas Artinas. 2011. UZspeisti turgaus prekeiviaijau deda j kojas, Lietu-
vos rytas 05 03. <http://www.lrytas.1t/-12993135781298234766-uzspeisti-turgaus-
prekeiviai-jau-deda-j-kojas.htm> [accessed on 20 01 2015].

Dunn Elizabeth C. 2005. Standards and Person-Making in East Central Eu-
rope, Ong A., Collier S. J. (eds.). Global Assemblages: Governmentality, Technology,
Ethics as Anthropological Problems: 173-193. Malden: Blackwell.

Europos smulkiojo wverslo portalas. <http://ec.europa.eu/small-business/fun-
ding-partners-public/finance/index_It.htm> [accessed on 20 01 2015].

Foucault Michel. 1986. Of Other Spaces, Diacritics 16(1): 22-27.

Foucault Michel. 1992. Andere Raume, Barck K. et al. (eds.). Aisthesis: Wahr-
nehmung heute oder Perspektiven einer anderen Asthetik: 34-46. Leipzig: Reclam.

Gariiinai verslo parkas. <http://www.gariunai.lt> [accessed on 20 01 2015].

Hempel L. et al. (eds.). 2010. Sichtbarkeitsregime. Uberwachung, Sicherheit und
Privatheit im 21. Jahrhundert. Wiesbaden: VS Verlag.

Hohnen Pernille. 2003. A Market out of Place? Remaking Economic, Social, and
Symbolic Boundaries in Post-Communist Lithuania. Oxford: Oxford University Press.

Humphrey Caroline. 1995. Creating a Culture of Disillusionment. Consump-
tion in Moscow, a Chronicle of Changing Times, Miller D. (ed.). Worlds Apart.
Modernity through the Prism of the Local: 43—68. London, New York: Routledge.



172 Asta Vonderau

Joktibaitis Marius. 2012. Kare dél kasos aparaty — turgininky pergalé, Lietu-
vos rytas 05 04. <http://www.rytas.lt/-13336024921332419602-kare-dél-kasos-
aparaty-turgininky-pergalé.htm> [accessed on 20 01 2015].

Kasos aparatai didina apyvarta. 2012, Veidas 19 02. <http://www.veidas.lt/
kasos-aparatai-didina-apyvarta> [accessed on 20 01 2015].

Kasos aparaty turgaus prekeiviai neiSvengs. 2011, PenkiTV Kanalas. <http://
www.youtube.com/watch?v=Kpftr7h80SA> [accessed on 20 01 2015].

Kasos aparaty visiems turgaus prekeiviams gali ir nebuti. 2011, Veidas 01 08.
<http://www.veidas.lt/kasos-aparatu-visiems-turgaus-prekeiviams-gali-ir-nebu-
ti> [accessed on 20 01 2015].

Kijuskiené Eglé. 2011, Kasos aparatai iStustino turgavietes, Lietuvos Zinios
19 11. <http://kauno.diena.lt/naujienos/ekonomika/kasos-aparatai-istustino-tur-
gavietes-269923#.VYnVRyT6émmc> [accessed on 20 01 2015].

Krasmann Susanne. 2010. Der Praventionsstaat im Einvernehmen. Wie Sicht-
barkeitsregime stillschweigend Akzeptanz produziert, Hempel L. et al. (eds.).
Sichtbarkeitsregime: Uberwachung, Sicherheit und Privatheit im 21. Jahundert: 53-70.
Wiesbaden: VS Verlag.

Lietuvos laisvosios rinkos institutas. 2011a. Ekspertizé. Dél kasos aparaty diegi-
mo ir naudojimo tvarkos. 05 01. <http://www.llIri.lt/naujienos/ekonomine-politika/
mokesciai-biudzetas/ekspertize-del-kasos-aparatu-diegimo-ir-naudojimo-tvar-
kos/Irinka> [accessed on 20 01 2015].

Lietuvos laisvosios rinkos institutas. 2011b. I laisvo patentininko — | samdomaq
kasininkg. 07 02. <http://www.lIri.lt/naujienos/ekonomine-politika/mokesciai-
biudzetas/is-laisvo-patentininko-i-samdoma-kasininka/lrinka> [accessed on
20 01 2015].

Lietuvos Respublikos vyriausybé. 2009. Nacionalinis susitarimas. 28 10. <http://
www.lrv.lt/bylos/Naujienos/Aktualijos/20091028_susitarimas.pdf> [accessed on
20 01 2015].

Lukaityté Rasa. 2010. Sumazéjus pirkéjy srautui, kovai dél rinkos Garitinai
pasitelké reklama, Delfi 02 01. <http://verslas.delfi.lt/verslas/sumazejus-pirkeju-
srautui-kovai-del-rinkos-gariunai-pasitelke-reklama.d?id=27394275> [accessed
on 20 01 2015].

Lukaityté Rasa. 2011. Vilniaus turgis — pustusciai, Delfi 03 05. <http://verslas.
delfi.lt/archive/print.php?id=45026047> [accessed on 20 01 2015].

Morris Jeremy, Polese Abel (eds.). 2014. The Informal Post-Socialist Economy:
Embedded Practices and Livehoods. London, New York: Routledge.

Murauskaité Aida. 2010. Garitiny prekeiviai skelbia sukilima, Lietuvos rytas
17 11. <http://www.lrytas.lt/-12899700381289278710-garitiny-prekeiviai-skelbia-
sukilimg.htm> [accessed on 20 01 2015].



THE DOWNSIDE OF TRANSPARENCY 173

Nacionalinio susitarimo dalyviai: kasos aparatai turguose butini. 2010, Bal-
sas 16 12. <http://www.balsas.lt/naujiena/516302/nacionalinio-susitarimo-dalyvi-
ai-kasos-aparatai-turguose-butini> [accessed on 20 01 2015].

Pabaliy turgaus prekeiviai varomi prekiautijlauka.2012, Etaplius 07 06.<http://
etaplius.lt/pabaliu-turgaus-prekeiviai-varomi-prekiauti-i-lauka/> [accessed on
20 01 2015].

Plikg premjera glosto pries plauka. 2011, Verslo Zinios 08 02. <http://laikrastis.
vz.lt/index.php?act=mprasa&sub=article&id=31337> [accessed on 20 01 2015].

Pokalbis studijoje — kasos aparatai turgavietése 1. 2011, Pinigy karta 11 05.
<http://www.youtube.com/watch?v=LIsnxtDx9-A> [accessed on 20 01 2015].

Premjeras FNTT operacija Garitinuose vadina kovos su ,Seséliu” rezultatu.
2011, Lietuvos Zinios 12 10. <http://www.lzinios.lt/Kriminalai-ir-nelaimes/Prem-
jeras-FNTT-operacija-Gariunuose-vadina-kovos-su-seseliu-rezultatu> [accessed
on 20 01 2015].

Ramoskaité Inga. 2010. Kasos aparaty pardaveéjai laukia daugiau klienty is
turgaus, Verslo Zinios 27 12. <http://archyvas.vz.lt/news.php?id=14026107> [ac-
cessed on 20 01 2015].

Reidas Turguje. 2010, Diena 04 08. <http://www.diena.lt/dienrastis/miestas/
reidas-turguje-291685> [accessed on 20 01 2015].

Romhild Regina. 2010. Prekaritat und Kreativitat in Europa. Die soziale Ero-
sion des Nationalstaats und die Mobilisierung sozialer Praxis in der Perspektive
einer politischen Anthropologie, Zeitschrift fiir Volkskunde 1: 22—43.

Schlogel Karl. 2005. Marijampolé oder Europas Wiederkehr aus dem Geist der
Stidte. Miinchen, Wien: Carl Hanser Verlag.

Shore Cris, Wright Susan. 2011. Conceptualising Policy: Technologies of
Governance and the Politics of Visibility, Shore C. et al. (eds.). Policy Worlds.
Anthropology and the Analysis of Contemporary Power: 1-20. New York: Berghahn.

Siegrist Hannes. 1997. Konsum, Kultur und Gesellschaft im modernen Eu-
ropa, Siegrist H. et al. (eds.). Europiische Konsumgeschichte. Zur Gesellschafts- und
Kulturgeschichte des Konsums (18. bis 20. Jahrhundert): 13-50. Frankfurt/Main, New
York: Campus.

Smulkiyjy verslininky atsakymas Ministrui Pirmininkui A. Kubiliui. 2011,
Asociacijy informaciné ir naujieny sistema 07 04. <http://vadovauk.lt/messages/
view/323> [accessed on 20 01 2015].

Star Leigh Susan, Griesemer James R. 1999. Institutional Ecology, 'Transla-
tion’, and Boundary Objects. Amateurs and Professionals in Berkeley’s Museum
of Vertebrate Zoology 1907-39, Biagioli M. (ed.). The Science Studies Reader: 505
524. New York, London: Routledge.

Stoica Catalin Augustin. 2004. From Good Communists to Even Better Capi-
talists? Entrepreneurial Pathways in Post-Socialist Romania, East European Poli-
tics and Societies 18(2): 236-277.



174 Asta Vonderau

Strathern Marilyn. 2000. Introduction: New Accountabilities, Strathern M.
(ed.). Audit Cultures. Anthropological Studies in Accountability, Ethics and the Aca-
demy: 1-18. London, New York: Routledge.

Sytas Andrius. 2011. Metai praeis, kol paaiSkés, ar kasos aparatai tur-
guje valstybei neSa milijonus, Lietuvos rytas 04 05. <http://www.lrytas.lt/-
13045189671303947469-metai-praeis-kol-paaiskés-ar-kasos-aparatai-turguje-
valstybei-nesa-milijonus.htm> [accessed on 20 01 2015].

Segelis sumazeéjo bent 170 mln. lity. 2011, Veidas 11 05. <http://www.veidas.It/
seselis-sumazejo-bent-170-mln-litu> [accessed on 20 01 2015].

Tavoriené Vida. 2009. Kasos aparatai — rétis upei uztvenkti, Delfi 17 01.
<http://verslas.delfi.lt/archive/print.php?id=20117431> [accessed on 20 01 2015].

Turgus Lietuvoje: paveldas ar zala? 2010, Respublika 15 05. <http://www.
respublika.lt/It/naujienos/lietuva/verslas/turgus_lietuvoje_paveldas_ar_
zala/,print.1> [accessed on 20 01 2015].

Tvaskiené Jurga. 2012. Nauja valdzia su Garitinais nekariaus, Lietuvos Zinios
17 12. <http://www.lzinios.lt/Tyrimas/Nauja-valdzia-su-Gariunais-nekariaus-Fo-
to> [accessed on 20 01 2015].

Ukio ministerija kvie¢ia smulkiuosius verslininkus nutraukti bado akcija.
2011, Rytas.It 28 03. <http://www.Irytas.lt/-13013188451300111267-iikio-ministe-
rija-kviec¢ia-smulkiuosius-verslininkus-nutraukti-bado-akcijg.htm>[accessed
on 20 01 2015].

Valstybiné mokesciy inspekcija prie Lietuvos finansy ministerijos. 2011, Ka-
sos aparaty naudojimo taisyklés. <http://www.mzinios.It/1t/2011-03-07/straipsniai/
vmi_informuoja/supaprastintos_kasos_aparatu_naudojimo_taisykles_smulkie-
siems_verslininkams.html> [accessed on 20 01 2015].

Valstybiné mokeséiy inspekcija prie Lietuvos finansy ministerijos. 2012,
Naujienos smulkiesiems verslininkams dél kasos aparaty naudojimo nuo 2012. 30 10.
<http://www.vmi.lt/1t/?itemId=10825458> [accessed on 20 01 2015].

Verdery Katherine. 1996. What Was Socialism and what Comes after? Princeton:
Princeton University Press.

Vonderau Asta. 2008. Yet Another Europe? Constructing and Representing
Identities in Lithuania Two Years after the EU Accession, Darieva T., Kaschuba
W. (eds.). Representations on the Margins of Europe. Politics and Identities in the Baltic
and South Caucasian States: 220-241. Frankfurt, New York: Campus.

Vonderau Asta. 2010. Leben im “neuen Europa”. Konsum, Lebensstile und Kor-
pertechniken im Postsozialismus. Bielefeld: Transcript.

Zukauskas Vytautas. 2011. Seséliné ekonomika: prieZastys — aiskios, kova —
nesékminga, Delfi 11 04. < http://www.delfi.lt/news/ringas/lit/vzukauskas-sese-
line-ekonomika-priezastys-aiskios-kova-nesekminga.d?id=44265013> [accessed
on 20 01 2015].



THE DOWNSIDE OF TRANSPARENCY 175

Neigiami skaidrumo aspektai: europeizacija, standartizacija ir

maistingos turgavietés Europos pakrasciuose

Asta Vonderau

Santrauka

Siame straipsnyje nagrinéjamos vietinés europietiskos valdysenos formos bei pa-
dariniai. Autorés darbas remiasi antropologiniais skaidrumo, standartizacijos ir
jtvirtinty nuostaty tyrimais bei kasos aparaty jvedimo Lietuvos lauko turgavie-
tése atvejo analize.

Pirmojoje straipsnio dalyje apibtidinama istoriné lauko turgavieciy raida
Lietuvoje nuo sovietmecio iki Siy dieny. Aptariamas socialinis Siy prekyvieciy,
kaip trinties ir kompensacijos erdviy, kurios suteiké galimybe naujoms prekybos
ir vartojimo formoms bei sukiiré atsvarg ekonominiam deficitui ir socialinei at-
skirciai, vaidmuo. Straipsnyje argumentuojama, kad $i lauko turgavieciy atsva-
ros funkcija atlaiké politines ir kultirines laikmecio transformacijas, per kurias
turgavietés iSsaugojo savo viesajj jvaizdj, kuriam budingi nepaklusniy , alterna-
tyviy erdviy” (‘other spaces’), kurios tik i$ dalies téra integruotos | dominuojan-
Cig socialine santvarka, bruozai.

Antrojoje straipsnio dalyje analizuojamas santykis tarp lauko turgavieciy —
»alternatyviy erdviy” — bei valstybiniy institucijy, bandanciy standartizacijos
budu jdiegti normatyvinj europeizacijos modelj ir pereiti prie kasos aparaty
naudojimo. Straipsnyje atskleidZiama, kaip oficialiajame politiniame ir viesa-
jame diskurse konstruojamas Sesélinis lauko turgavieciy jvaizdis, kurj butina
nuskaidrinti ir sueuropinti standartizacijos budu. Kasos aparaty jvedimas ini-
cijuojamas kaip priemoné Siam tikslui pasiekti. Taciau §i, regis, banali priemoné
virsta konfliktiniu procesu, kuriame persipina labai skirtingi veikéjai (prekybi-
ninkai, valdZios institucijos, Ziniasklaida, vartotojai ir t. t.) ir jy interesai. Sio pro-
ceso eigoje iSryskéja ne tik alternatyvios skaidrumo bei Sesélinés ekonomikos
sampratos, bet taip pat jvairios kasdienés rezistencijos formos, kurios priesinasi
ir sunaikina normatyvine europeizacija.

Etnografinis kasos aparaty jvedimo proceso tyrimas parodo, kad politis-
kai suplanuotos ir ekonomiskai apskaic¢iuotos priemoneés, skirtos ekonominiam
skaidrumui pasiekti, turi ribota poveikj kasdienybéje. IS pazitiros detaliai ais-
kiis europietiski standartai yra naujai interpretuojami priklausomai nuo skirtin-
gy politiniy ir ekonominiy interesy, socialinés pozicijos ir kulttriniy vertybiy.
Konkreciuose laiko ir erdvés kontekstuose jie gali jgyti skirtingas formas ir tureéti
skirtinga poveiki.
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IS kitos pusés, buity naivu reliatyvizuoti hegemoninj europietiSkos valdyse-
nos poveikj ir idealizuoti lauko turgavietes kaip laisvas ir nereguliuojamas zo-
nas. Kaip yra pasakyta apie Foucault ,alternatyvias erdves”, turgavietés néra
nei uz visuomenés riby, nei nepaliestos kity socialiniy jvykiy (Foucault 1992).
Vienodai problemiska bty tikéti, kad europeizacija siekty visisko skaidrumo,
kuris vesty prie valdomo subjekto iSnykimo ir padaryty valdzia savaime nebe-
reikalinga (Alkemeyer, Villa 2010). [gyvendinant kasdienj politinj ir ekonominj
racionaluma, ne tiek svarbus visiSkas skaidrumas, kiek labiau laisvas rySys tarp
idealiy tipiskai sukonstruoty skaidrumo standarty bei $iy standarty realizavi-
mo, reprodukcijos ir reprezentacijos. Buitent Sis rySio laisvumas ir yra svarbiau-
sias europeizacijos per standartizacija procese ir jo méginimuose paversti erdve
ir subjektus beveik suvaldomais: idiomatinis posakis, kad , valdZiai uztektinai ge-
ras ir toks”, iSreiskia sveiko proto prisitaikyma prie slidaus peréjimo nuo idealiy
standarty prie atsitiktinumuy praktikoje (Bowker, Star 1999: 15). Lauko turgavie-
tés kaip , alternatyvios erdvés” atstovauja toms etnografinio tyrimo vietoms, ku-
riose atskleidZiamas vyraujancio politinio ir ekonominio racionalumo ribotumas
ir kuriose darosi apciuopiama slidi riba tarp ideologijos ir kasdienés europeiza-
cijos praktikos.

Gauta 2015 m. sausio mén.



